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THE SCENIC STORY

A look back at three generations of Renault’s compact MPV, a benchmark for two decades

The Scénic, which was the European automobile industry’s first compact MPV, is celebrating its 20th anniversary in 2016. Successive generations of this Renault ‘invention’, sold in nearly 5 million units, have introduced fresh thinking and evolutions while continuing to deliver the concept’s original pledges, namely travelling comfort, useful technology, safety and responsible performance.
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1996-2003: “An invitation to travel”

The first-generation Mégane Scénic was unveiled in 1991 in the shape of a concept car at the Frankfurt Motor Show. Following Espace, the high-end minivan launched in 1984, and Twingo, the minivan-styled city car launched in 1993, Renault confirmed its frontrunner status with Mégane Scénic. Launched officially in 1996, it is considered as the first model in the compact minivan category.
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Patrick Le Quément, Renault Design Director, came up with the idea of a small, family minivan back in 1988. 

The name of the Scénic concept car was short for “Safety Concept Embodied in a New Innovative Car”. Less prosaically, Scénic brought drivers a bigger view of the world. 

Smaller than Espace – the initial minivan concept – Mégane Scénic was part of Renault’s “cars for living” period. Mégane Scénic, a C-segment vehicle, struck a successful balance between the affective values of small cars (Twingo) and the features of high-end cars (Espace).  

Mégane Scénic was very much part of its time with its rounded and soft shapes. Very soon, the majority of Europe’s full-line carmakers joined the new compact minivan segment, which quickly became a key vehicle category.

Targeting families looking for a “cocoon-like” vehicle, the Scénic concept car scored high on spaciousness, versatility and safety. The new model’s big advantage was its broad range of functionalities, informed by a playful approach and intended for all occupants.
Though smaller than Espace, Mégane Scénic was comfortable, welcoming and perfect for family use. The Scénic concept car and Mégane Scénic were designed “using” the children of Renault employees, which explains the impressive array of storage spaces and cubbyholes.  
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The three rear seats were independent, providing passengers with fold down trays on the backs of the front seats and storage spaces under the floor. The square-shaped trunk offered a sizeable load area and the height-adjustable luggage shelf optimized storage. 
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Initially, different colored upholstery was planned for each seat, so as to bring occupants their own personal area and world. This idea gave rise to a limited edition model, Kaléido, featuring upholstery color coded with the body paint. 

The numerous innovations of the Scénic concept car led occupants to see car travel in a new light, whence the baseline “An invitation to travel”. 
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Neither station wagon nor Espace, Mégane Scénic featured an interior architecture and equipment that made travelling more leisurely for parents and children alike. 

The feeling of freedom and discovery was emphasized by a double electric sun roof, filling the car with light and opening it up to the world. 

The high-seating position of the passengers and driver improved visibility and enhanced active and passive safety. 

Mégane Scénic introduced a number of technological innovations used later in Renault production models, including the optimized use of recyclable materials and ABS mated to an automated transmission. 

Mégane Scénic was voted European Car of the Year in 1997 and restyled in 1999.
2003-2009: the pioneer confirms its leadership

Following the success of the first generation, the compact minivan idea was widely reproduced by other carmakers and Scénic now had to compete with rivals including the Opel Zafira and Citroën Xsara Picasso.

Scénic II maintained the brand’s advantage in a segment where it has been a standard-setter since 1996 and in which it has never relinquished its leadership. 
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The exterior design of Scénic II conveyed its filiation with Mégane II hatchback and its predecessor, Scénic. It inherited Mégane II hatchback’s compact design and assertive lines, more structured and geometric, while retaining Scénic’s user-friendly and inviting interior layout. 

Scénic II confirmed its family car status and leading-edge position, as the only minivan in the segment to come in three versions: a short 5-seater measuring 4.30 m long and two long versions with either 5 or 7 seats at 4.50 m long.
Second-generation Scénic was fitted with a special dashboard, setting it apart from the Mégane program.
Scénic II took modular design and user-friendliness to a whole new level with new functionalities including the sliding central storage compartment, surveillance mirror and flat-folding front seat. 
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By considering any free cabin space as storage space, Scénic II reasserted its leadership in terms of travelling comfort. Storage compartments were even more numerous, with a class-leading total volume of 91 liters. And Scénic was equally impressive in terms of technology, featuring an automatic parking brake, bi-xenon headlights, a low tire pressure monitoring system, a cruise control/speed limiter system, and parking assist.

Faithful to its remit of making travel a relaxing experience, Scénic II struck an ideal balance between the spaciousness of a minivan and the driving pleasure of a sedan.
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The driver continued to benefit from raised seating, with a longer driving position and a more vertical steering wheel for extra driving comfort. In a major new feature, the gearstick was fitted on an extension of the dashboard for enhanced ergonomics and fast and precise gear changes.

Scénic II engines contributed to driving pleasure by providing more precision, fuel economy and acoustic comfort. 

In 2003 Scénic II scored five stars in EuroNCAP tests, making it the safest vehicle in its category. 

2009-2016 : focus on travelling comfort

The third-generation Scénic and Grand Scénic made their debut in March 2009 at the Geneva Motor Show. In a changing world, Scénic and Grand Scénic adapted to the expectations of customers, bringing them even more comfort and motoring pleasure.
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The biggest change was the distinct design difference between Scénic and Grand Scénic. 

Scénic, like Mégane Coupé, inherited a central air intake with a satin chrome finish. Grand Scénic gained boomerang-shaped rear lights extending towards the front of the vehicle, in contrast to the rearward-turned lights on Scénic. These upgrades brought Scénic and Grand Scénic more personality and vitality.

New Scénic and Grand Scénic placed the emphasis on travelling comfort, with wider vision at the front, best-in-class knee room in the second row and the most generous third row in the compact minivan segment. 

Faithful to the first generation, New Scénic and Grand Scénic boasted the biggest storage volume on the market (up to 92 liters around the cabin). Modular design was elevated to a new level with flat-folding second row and front passenger seats. Accessing cutting-edge technologies, including sound- and vision-guided parking, was child’s play thanks to the central console grouping the main controls.
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In a 2009 advertising campaign, Renault called on Ubisoft’s “Raving Rabbits” to put Grand Scénic’s functionalities through their paces. Test after hare-brained test, the vehicle’s cabin practicality, versatility and technology came out on the winning end!  

Same essentials, extra pleasure and comfort 

Safety is a priority for Renault and a given for Scénic, as borne out by Scénic III’s maximum five-star score in EuroNCAP crash tests.

Driving pleasure was further enhanced with the third-generation models by adjusting the chassis, for strong and predictable road behavior. Quality was also turned up a notch, with New Scénic and Grand Scénic benefitting from all the progress on reliability and durability made by the entire Renault range.

New Scénic and Grand Scénic were powered by a wide and renewed range of gasoline and diesel engines blending performance with environmental respect. For example, the Grand Energy dCi 110 emitted a low 105 g/km of CO2, or just 15 g/km per passenger!

The third-generation Scénic nevertheless marked a change in vehicle values. As functional as ever, Scénic and Grand Scénic exchanged their playful styling for elegant and clean styling. 

[image: image20.jpg]Lo ecr o=





[image: image21.jpg]



With or without children, Scénic was all about comfort and synonymous with pleasure. As demonstrated by the 2011 ad campaign for the Bose® Edition limited edition model in which jazz singer Melody Gardot effectively showed how the powers of pure sound can block out the annoyance of outside noise. 

Third-generation Scénic gained a new front end and new engines with Collection 2012, the aim being to create even more appeal. 
In 2013 the iconic vehicle joined the new generation of Group vehicles by taking on the new brand identity. 

From the R-Space concept car to the new SCENIC
[image: image22.jpg]



[image: image23.jpg]



In 2011, Renault presented the R-Space at the Geneva Motor Show. This concept-car took the compact MPV into a new era by combining the requirements of family use with sensuous, sporty styling and a functional design. The whole mirrored the modern family which has many different needs but which aspires to a vehicle that is both stylish and user-friendly. 

The R-Space’s lines were taut, with sleek, slender side windows, while the cabin was spacious and welcoming, with ‘interwoven’ front seats and the rear designed as a modular play area, filled with 27 coloured children’s building blocks. The three-cylinder, 900cc Energy TCe engine delivered a power output of 110 horsepower and drove through dual clutch EDC transmission. CO2 emissions amounted to only 95g/km.

The R-Space, which revisited Renault’s famous ‘Voitures à Vivre’ philosophy, served as the inspiration for the fourth-generation Scénic which will be revealed at the 2016 Geneva Motor Show at the beginning of March.
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